The interest in economic culture, and consequently in economic and financial literacy, has become increasingly important in the context of the recent global economic crises, as it offers a vision of the set of tools that society has at its disposal in order to face them. A gender analysis contributes to identifying the specific conditions that could affect a vulnerable group of the population: women. The goal of this paper is to analyze economic culture in Baja California, a region in north-western Mexico, at the border with the United States.
Introduction
Researching the population's economic and financial culture has become increasingly important in the context of the recent global economic crises, and of the Theoretical Economics Letters apparent fact that the decisions made by individual agents are sometimes at odds with the theory of rationality [1] [2] . In the last decade, several psychological factors have been detected, such as habits and attitudes, which influence decision making, together with more personal individual influences, such as: economic socialization within the family, social circles of the individuals, educational level and productive activities they perform, as well as the experiences they have had in the course of their lives [3] .
Observing whether there are differences in knowledge, attitudes, influences and habits with respect to gender has also become a topic of interest within the academic community, due to the fact that several studies performed in this field.
[4] has suggested that women, and especially single mothers, are a group that could be considered vulnerable due to its lag in terms of economic and financial literacy [5] [6] [7] .
In Mexico, even though there are government bodies that offer support and consultancy in terms of financial education-such as the Bank for Financial Ser- provide a certain amount of data which allows for approximation in this area, the truth remains that up until nine years ago there was no investigation or study performed on the knowledge and habits of the Mexican population in the economic and financial fields.
The first national survey on financial culture was published in 2008 and was carried out by the National Autonomous University of Mexico (UNAM), commissioned by the Banamex Financial Group. This survey interviewed heads of households, couples and/or family members between 18 and 65 years of age that could provide answers about the financial habits and customs of the group that each household belonged to.
The second national survey on financial culture focused on young people between 15 and 29 years of age, which, according to the Banamex Financial Group, represented a highly heterogeneous group in terms of opportunities and inequalities, since it contained many people who have had to leave school and find a source of income in order to survive, as well as many people with a high educational level and with no problems regarding daily expenses [8] . These young people presently make up a little over a quarter of the Mexican population; and it is they who have gone through-at the peak of their productive lives-the change in tax and labor structural reforms, the modifications to the Retirement Savings Law (and everything this leads to in terms of retirement benefits). In this context, we consider it important to carry out a regional economic culture study in a north-western Mexican state:
1) In order to achieve a detailed overview based on which to suggest policies and programs focused on providing the necessary elements so that all the population can acquire this knowledge and the opportunity to develop the required skills to make better personal decisions;
2) To benefit from the positive situations and to minimize the negative impacts that the "demographic bonus" brings about in Mexico, which, like other countries in Latin America, is now in a period of reversal of the population pyramid; and,
3) To understand the regional specificities of border regions and their necessities.
This paper is organized as follows: in the first section we discuss the generalities about economic and financial literacy theory; secondly, we present the methodology followed in this research. The third section showcase the results organized by variables of study; and in the last section we comment our conclusions regarding the differences of economic behavior we found regarding women and men in Baja California, Mexico.
Economic Culture and Economic and Financial Literacy
The same way that traditional literacy allows people to decipher signs, symbols and written letters, economic and financial literacy, as a technical tool to understand economic culture, has become necessary in life, as it allows people to generate adequate knowledge, skills and attitudes which apart from granting comprehension of the functioning of the economic system they are a part of, also trains them for making decisions that allow them to use and optimize their available resources, especially in the context of a complex and extremely changing economy.
In 1993, Rawbow and Rodriguez stated that there were not enough studies regarding how individuals envision the use of money, i.e. how boys and girls in every family are being educated economically and financially, emphasizing the fact that economic socialization depends on these aspects, and it can vary greatly, depending on many factors such as social status, ethnic group or race (among others), but most of all, depending on gender (in terms of both giving and receiving this socialization) and on the status of the woman within the family, whether it is a single parent family or even whether the woman has her own In their study on gender and economic literacy, Denegri and Palavecinos [1] state the importance of taking into account the psychological aspect of the economic behaviors, given the fact that if we consider only the "traditional" economic analysis, under the assumption of "rationality" of the human behavior, conducts such as excessive debt, impulsive and compulsive consumption lose their meaning and find no theoretical explanation to support them (or any kind of model to predict them).
The authors suggest, based on other research, that the context of the individual and the consumerist system, taking into account the means of communication (among other factors), is the one that may lead the person to experience impulses regarding consumption and resource use in a particular way, such as the will to have a particular living standard, or even the acquisition of misconceptions regarding intangible aspects like money "that cannot be seen", by means of tools like the credit card [1] .
For the authors, the level of knowledge and the level of information that people have regarding economic and financial aspects are key variables to be able to observe a correct or incorrect use of money, they can make the difference between the assertive use of a loan to fulfill a need, or excessive debt. The authors found that it was women who associate the function of money with the possibility to satisfy basic needs. On the other hand, with regards to the role of government and monetary issue, they do not specify which group, but explain that there were cases when the research subjects considered that issuing currency at will be a viable solution to the nation's economic crisis.
The role that government plays within the economy is important, but so is the information and the knowledge that the people have about that role of the government, its policies and results obtained, because this knowledge is part of the way in which they envision the economic system which they are a part of, and it also has the ability to boost or discourage their active participation as economic agents and voters. As Denegri and Palavecinos put it, there are "conceptual gaps" that some people-especially the women in their study-exhibit when assigning erroneous responsibilities and charges to the figure of a government: for some people it should be more paternalistic, controlling the entire economic system, while for others it should be more active but without authoritarian interference.
In that sense, identifying for every economic actor-including the government-their corresponding responsibility, as well as establishing their correct roles, action or reaction, is part of a complex decision making scenario. This becomes more relevant when those decisions have a cost that goes beyond affecting the people making them, the result of the sum of the individual decisions can That is why abilities and knowledge on how to identify the sources and the language to obtain correct economic information-how to know the exchange rate when living near the border, or be aware of the fact that buying foreign products affects the local economy, as well as making basic supply and demand analyses in daily shopping, are all indispensable tools to survive in a market economy.
Methodology
The investigation carried out is quantitative; it used a questionnaire made up of 64 questions, separated into: economic knowledge, planning, income behavior, savings, expenses, attitudes and use of loans, influences and expectations for the future.
The survey was administered to 345 people: 192 women and 153 men distributed in the 5 municipalities that make up the state of Baja California, in the summer of 2014. Expecting variability in the characteristics of the surveyed population, and to facilitate the cost and process of data collection, the interviews were conducted at points of great influx of people in each city, at times when people are in transit. As there are no similar studies carried out in the area, this study is descriptive-exploratory.
Description of the Sample
In the group of the 192 female respondents, the minimum age was 13 and the maximum was 62, while the mode was 19 years old (5.7% Furthermore, 25.5% had once studied in a private school, 13.5% spoke English and 58.3% were employed at the moment of the survey. From that group of employed women, only 29.7% stated they had some kind of benefits. 57.1% had a full time job, 20.6% worked part time and 22.3% worked occasionally. 14.6% had never worked up to the moment of the survey (only 4.7% were underage). 14.6%
had started working between the ages of 6 and 14, 41.6% between the ages of 15
and 18, 21.8% between the ages of 19 and 28 while 0.5% started working and receive a wage at around 47 years old.
In the group of the 153 male respondents, the minimum age was 15 and the In terms of levels of education, 13.7% finished elementary school, 19% secondary school, 43.1% had finished high school, 2% had an associate's degree, 5.2% had a postgraduate degree and 2.6% had no educational level. 37.3% were studying at the time of the survey. Furthermore, 28.1% had studied in a private school at some point. 21.6% spoke English and 71.7% were employed at the moment of the survey, of which only 41.8% stated they had some kind of benefits.
50.9% had full time jobs, 15.7% worked part time and 4.6% worked occasionally. 27.5% were retired and 0.7% stated they were looking for a job at the time of the survey, and another 0.7% stated they had more than one job (part time or occasional, etc.). 4.6% had not had to work (and receive a wage) in their life (although only 2.6% were underage). 25% had started working between the ages of 6 and 14, 68.1% started working between the ages of 15 and 18, and 16.5%
started working between the ages of 19 and 23, which was the maximum work starting age in the group.
Regarding economic dependents, 51% had none, 44.3% had between 1 and 4, while 5.3% had between 5 and 10 economic dependents.
Results

Economic Knowledge
In the present study, seven questions were asked, considered to be fundamental to determining the knowledge regarding the economic context of the region and the country, faced with the recently implemented legislation changes. These questions were:
1) "Do you know today's exchange rate?"
2) "What do you think the exchange rate depends on?"
3) "What do you understand by inflation?" The results of this variable were used to build an index of economic knowledge (see Table 1 ). Notable differences are observed between men and women starting with level 4, where there are more men with higher levels of knowledge.
The non-parametric statistical test indicates a significance level of 0.000, which allows us to assume with a level of confidence of 95% that gender differences are basically not real for this sample.
While performing an analysis on each of the items that make up the knowledge index, significant changes were found in the following variables: knowledge of the exchange rate, since even though 85% of the sample did not answer correctly, there were more women who did not know it, and of the 14% respondents who did know the answer, there were more men who did; the same happened with the VAT rate in force, the minimum wage and the gas price.
This result coincides with the findings of Rawbow & Charness [11] , where in a study performed with women students, the authors reported that many of them had extremely unreal notions and were highly uninformed regarding money, particularly regarding the cost of life. In this case, although the gas price may not be fundamental for those who do not use or own a vehicle, it is considered basic due to its influence on the price of other goods and services and therefore, staying informed regarding its changes can be a key factor in anticipating, predicting and understanding the shifts in prices of basic household provisions.
It is important to point out, regarding the VAT rate in force at the time of the survey, that the region was in full commotion and debate with respect to a recent standardization of the border VAT rate with that of the rest of the country: from 11% paid in value added tax, it was standardized to 16% paid in non-border areas. The subject in question was the main topic of conversation in the media (radio, television, internet, newspapers), signatures were being gathered from all fronts: business, education and social, to request a reversal of the measure that had already been in place for several months, but in spite of that, 49.9% of the respondents could not answer what the VAT rate in force was. Some even mentioned rates way below the original 11%, before the standardization. Of that group (basically half the sample), 18.6% were men and 31.3% were women.
A similar situation occurred with the minimum wage, as there was a rumor going that there would soon be a standardization like the one of the VAT rate, although this had not occurred up to the time of the survey. Nevertheless, 93.9%
of the respondents did not know what the minimum wage in force was. In fact, it was considered a "correct answer" when they mentioned "69 pesos", but of the 6.1% who did so, there were very few (3 people) who gave the correct amount In the case of the other questions regarding the concepts of inflation and devaluation, it is worth mentioning that it was women who made up the group with the highest level of knowledge, but the results were not significant in terms of a gender based group comparison. It is as though most of the women in the sample had the "theoretical basis" but no "practical knowledge".
Planning and Control
Making a plan before an expenditure is an efficient tool to maintain control of personal finance and of the economic situation both in the short and the long term. As with any administrative process, planning is the first step in correctly identifying the needs to be met. Complementing it with budget planning and comparisons of products, services and other possible options, allows a more efficient use of one's income or budget than they would get without the control of such aspects. In this part they were asked about planning and records of the following basic aspects: savings, loans and expenses.
Despite the fact that the differences found were not significant with respect to gender, it is important to mention that there are more women who have no planning of the three basic aspects of personal finance control (see Table 2 ); also, even though there were more women than men who planned at least one of the three aspects, this relationship changed when dealing with two aspects, then changed once again when dealing with all three.
Relating this data to that obtained from asking whether they compare offers, brands and prices before purchasing (with data from only 161 women and 127 men in this section), it can be clearly noted that both women and men tend to be more careful with regard to planning their expenses; there are even those who compare all the aspects mentioned before making a purchase.
Furthermore, it was also observed that both groups do less planning regarding loans (only 46.6% of the women and 42.5% of the men), but more men plan their savings than women (86.6% and 80.1% respectively), while in terms of planning expenses, the difference is minimal (92.9% and 92.5% in equal order).
This weighting of priorities for the expenses-savings-loans planning can also be observed without separating by gender, with a distribution of 92.7%, 82% and 45% respectively. 
Purchases and Expenses
Purchase habits are important because they can be reflected in the level of economic and financial literacy: good habits can help save money when needing to purchase a particular item, while bad habits can generate excessive debt. A habit that can be considered positive could be comparing products, prices and offers before making a purchase.
In general, when dealing with purchases, 19.4% of respondents tends to compare prices, 15.9% compares offers and only 4.1% compares brands. 12.5% claim not to make comparisons, 14.5% compare at least 2 aspects, and 33.6% state they compare all aforementioned aspects.
With respect to unnecessary expenses (see Table 3 ), there are no significant differences in each of the sections that make up the set of options. They were asked if they had "had any expenses they considered unnecessary in the last month". For example, food is not considered unnecessary if it can be prepared at home, but when eating out not because of necessity but in order to treat oneself, the majority of the more economical individuals think twice before doing it.
In this section it was found that, in general, more money is spent on "social life and entertainment", with the majority of this group being made up of men.
The next aspect most widely mentioned is buying food outside the household, or buying "treats" in the street, and here once again the group was made up of a majority of men; the situation changes when dealing with unnecessary expenses for "clothes, shoes and accessories": of the 19.8% of the group, 15.6% are women and only 4.2% are men. A similar phenomenon is observed with "beauty and personal care".
An index of unnecessary expenses was elaborated with these variables, and the 52.5% (51% women and 54.2% men) had made at least 1 unnecessary purchase, 2.6% (2.6% women and 2.6% men) had made 2 purchases they considered unnecessary and 0.6% (1% women and 0% men) had made at least 3 unnecessary purchases, this being the highest level of the sample (the scale itself could lead up to 8).
This index also had no significant differences in terms of the group of women and men, but it is worth mentioning that there were only women in the highest level of unnecessary expenses had in the month before the survey.
Loans and Debt
One of the crucial aspects of economic culture is the adequate use and management of debt. Asking for a loan or having a credit can represent -in the face of a lack of savings at a particular moment in time -obtaining a good or service that is really necessary, even without having the money to pay for it. The adequate use of money that does not belong to us in order to purchase or satisfy needs can make a difference in some cases, and when talking about health it can even make the difference between life and death. But the incorrect use or non-payment of a loan can mean not being able to access that type of resources, and in the case of loans from a particular institution, the debt also includes payment of interest and penalty interests when the correct reimbursement is not done timely and in due form.
0.9% of the respondents in this sample dedicate less than 10% of their income to paying debts (0.5% women and 1.5% men), 14.5% of them dedicate between 10% and 25% of their income (15.2% women and 13.7% men), 13.9% dedicate between 26 and up to 50% of their income to paying debts (14.6% women and 13.1% men) and 1.8% dedicate between 51% and up to 100% of their income to settling liabilities (2.1% women and 0.7% men). None of the differences in distributions by gender were significant.
62.6% of respondents in this sample had never had a credit card, and most of those who do, have at least 1 (194%), 15.7% have up to 2 credit cards while 2.6% have between 3 and 5 (see Table 4 ). Even though in this distribution there were no significant differences based on gender, it is important to note that there are no considerable inequalities between having 1 credit card (the groups are tied starting from those who have 3 credit cards and going up), but rather in those that have no credit card.
The participants were also asked which aspect they consider the most important before deciding to use a credit card, and 50% of the sample stated "the interest rate" as a priority. 14.9% chose as the most important the credit line offered, 13.4% chose the fees, 6.7% the user protection and there was a tie, at 6.2%
between the institution that offers the credit and the life insurance. 2.7% of them considered whether the credit was in minimum wages or in pesos as primordial. laying payment on a credit card ("you pay more interest"), and of this group, more than half were women (35.3%). Nevertheless, women were also a majority in the group that gave other explanations on that topic (being harassed on the phone and threatened with house seizure was one of the most mentioned consequences), 6.7% of them being women.
22% of the respondents received at some point a credit card they did not request. Of this group, 12.1% were women and 10.6% were men. Regarding the number of times they used their credit card in the last month before the survey, 231 people did it as follows: 16.9% had used it at least once (10.8% women and 6.1% men), 16% had used it at least twice (5.2% women, 10.8% men), 5.2% had used it three times (3.5% women, 1,7% men), 1.7% had used it four times (1.3% women and 0.4% men) and 6% had used it between 5 and 15 times (of this group only 1.3% were women).
With regard to payment habits (see Table 5 ), 40% claimed they paid all that was due when they received the charge (in banking jargon they are known as "totaleros", those that pay the total amount) and the gender distributions are very similar; in fact this is the only group that could be considered as having healthy financial habits, because as they pay in full they do not need to pay interests. They are followed by the group that usually "pays more than the minimum amount" and then those that pay "the minimum amount"; the difference between these groups was also statistically insignificant in terms of gender.
15.9% of the sample also had an overdue payment at the time of the survey (9.3% women and 6.7% men) and 3.2% "didn't know" (2.3% women and 0.9% men), 32.2% claimed they had no overdue payment (18% women and 14.2% men) while 48.7% said they had no credit cards or credit in force, so the question did not apply to them. In regard to the institution where they had obtained their credit, 14% of the general sample mentioned Bancomer, in the women's group there is a tie between Bancomer and HSBC, while in the men's group, 7.7% mentioned Bancomer and 7% HSBC.
When they need money for an emergency, 19.5% of women said they resort to their savings, 17.6% ask for loans and 6.1% sell some personal item to cover the emergency. 18.5% of men ask for a loan, 13.1% resort to their savings and 4.3% choose both options. The majority of the samples (42.3%) ask for a loan from their family. From this group, 25.8% are women and 16.5% are men. 14.8% resort to friends first (7.9% women and 7% men) while 11% resort to a creditor (4.9% women and 6.1% men), 9.9% go to an institution (4.6% women and 5.2% men) and 6.4% first evaluate all previously mentioned options (2.9% women and 3.5% men). 15.7% of respondents stated they do not ask for loans (9.6% women and 6.1% men).
In terms of the frequency with which they make purchases or have expenses that exceed their income, 1.5% (1.2% women and 0.2% men) of the sample said they "never" do it. 37.3% (21.8% women and 15.5% men) said they "hardly ever" do it. 30.7% (18.8% women and 111.9% men) said "rarely", 15.5% (6.3% women and 9.3% men) do it "regularly". 12.8% (6.9% women and 6% men) do it "somewhat frequently" while 2.1% (1.2% women and 0.9% men) state they do it "all the time". There was no significant difference in terms of gender.
An interesting aspect is what motivated the respondents to have unnecessary expenses or excessive debt: 40% said they did it "for fun or because they chose to" (20.6% women and 19.4% men), which shows that it is an impulse they were not able to control. 12.2% said "due to social influence or pressure" (5.2% women and 7% men), which allows us to assume that some people are vulnerable to other people's opinions. Only 5.5% claimed to having done it "because of offers or sales" that they wanted to take advantage of in that moment. Of this last group, 3.5% are women and 2% are men. Although at first glance it may seem that women are usually more vulnerable or prone to wanting to take advantage of these situations, we would have to present each offer and sale in detail: one of the men asked stated that in the previous month he had purchased 3 tires for the price of 1, although at that moment his car did not require a change of tires, and even though he had no place to keep them, and he was still missing one to be able to change all the tires of his vehicle.
Another of the important aspects while managing debt is to clearly distinguish the financial products and tools available. These vary depending on who grants given a credit card or some other type of loan.
The differences found were significant in terms of gender: generally, the group that answered "yes" was larger (57.9%), and within this group, more than half were women (30.2%). The proportion of men who claimed they had only been counseled for some of the credits was larger (18.2%). Could this suggest that financial institutions focus more on women, trying to inform them before giving them a credit? Maybe not, because in the group of those who have not been counseled at all (37.1%), more than half were also women (23.3%). The significance test only mentions that there are significant differences in the groups compared but it does not explain the direction or the intensity of those differences.
Another aspect where significant differences were found in terms of gender is precisely the information and conceptualization that they have regarding a credit and a loan. They were asked if they knew what the differences were between the two, and the answers were as follows: 27.2% of the respondents consider that "only in the case of one of them you pay interests on the amount of the debt" (14.3% women and 13% men), 20% consider "there are no differences, both are debts" (12.8% women and 7.2% men); 13.9% consider that there are differences, "it depends on who gives it to you" (6.7% women and 7.2% men); another 20.9% simply admitted they do not know (14.5% women and 6.4% men) while 6.4%
preferred not to answer the question (2% women and 4.3% men).
Savings
One of the most important aspects due to the social, economic and demographic context of the country and of the region being studied is without a doubt the savings. Although saving goes beyond merely accumulating money, since it starts with planning the expenses and the search for alternatives to stretch the available budget, in this section we will only focus on saving money.
33.9% of the sample claimed they save money "sometimes, when they can" (21.4% women and 12.5% men), 32.5% said they save money "every time they receive their wage" (15.9% women and 16.5% men), 8.4% save money "at least once a month" (4.9% women and 3.5% men), 3.2% stated they save "sometimes, when they want to" (1.7% women and 1.4% men) while 19.4% stated they did not save money (9.6% women and 9.9% men).
Within the group of people who save money, there were differences when answering the question "What is your main reason for saving money?" 37.7%
said they do it for "goals and projects" (20% women and 17.7. men), 34.2% mentioned they do it for "emergencies" (22% women and 12.2% men), 7.8% said "for Theoretical Economics Letters retirement" (3.8% women and 4.1% men), 3.5% said "for several of the aforementioned" (2.6% women and 0.9% men) and 2.6% for "other reasons" (0.9% women and 1.7% men). In this last group, they mentioned their own professional education or that of their children, starting a business, going on vacation among others.
They were also asked if in their workplace they had some kind of savings program and 26.7% said they did (12.8% women and 13.6% men), 49% said they didn't (27% women and 22% men), 2% said they didn't know (1.4% women and 0.6% men) and 22% considered the question did not apply to them because they were micro entrepreneurs or independent workers (14.2% women and 7.8% men).
With respect to the percentage of their income that they assign to saving (see Table 6 ), of those that do save money, the largest group allocates between 10% and 25% of their income, followed by those who save between 26% and 50% and in third place by those that assign less than 10% of their income.
Despite the fact that the differences in these groups were not significant in statistical tests, it is worth mentioning that the proportion of women that do not save money is greater, but they were also the only ones in a strange group that assigns almost all their income to savings.
This being a geographic border area, the use of the dollar as daily currency is very common, and it is even more so when dealing with savings, since, because of the changes that the exchange rates of this currency with respect to the Mexican peso have gone through, it is commonly considered that saving in dollars helps you gain a few pesos when the first rises or the second falls. At the time of this survey, one dollar was worth between 13 and 14 pesos. A significant difference based on gender was found precisely in terms of the currency they usually save money in.
Although the majority of the respondent sample save in Mexican pesos, an important proportion do so in both currencies, while the smallest part do so exclusively in dollars (see Table 7 ). It is worth noting that women are a majority in the group that save in both currencies and in those that save only in pesos, but they are also a majority in the group that state they do not save money (5.5%).
This last group, that denies saving money, has been growing smaller in proportion with respect to previous questions, which might indicate the fact that indeed these 9.6% (of the 33% who originally claimed they did not save money, see Table 6) are those who do not have savings.
Another one of the statistically significant findings in terms of gender is related to collective saving, known as "tandas". While only a small part of the sample use them (6.5%) of that group, they were almost entirely women (5.2%).
In terms of the preference in using saving tools, 48.8% prefer saving in "bank accounts" (287% women and 20.2% men), 41.7% prefer to use the traditional "piggy bank" (21.3% women and 20.4% men) and 8.6% prefer to save using a different tool (4% women and 4.6% men). In this last group they mentioned investment accounts, trusts and savings banks among others. In regards to social influences on saving (see Table 8 ) it was found that the maternal figure had the strongest impact on the general sample, and in this group, particularly on women. It is followed by the paternal figure where once again there are more women who stated they have felt its influence. In third place there is the school influence, and once again the majority of those affected were women. Then there is the workplace: even though it is an important influence, because it is where Theoretical Economics Letters economically active adults spend the majority of their time outside the home, it was the men who were most influenced to save money, by their workplace or by their employer.
The relationship changes again when talking about the partner or former partner, where once again women were more influenced to save money. Friends, grandparents and other people within the group of people that the individuals were raised with also had a certain degree of influence on the participants, although none of the factors had statistical significance in the gender analysis.
A savings influence index was created based on this information, and the following distribution was observed: 9.3% had no influence to save money (6.1% women and 3.2% men), 20% had at least one influence (10.7% women and 9.3% men), 31.9% had two influences (17.7% women and 14.2% men), 19.4% had 3 influences (10.4% women and 9% men), 11% had 4 influences (6.1% women and 4.9% men), 4.6% had 5 influences (2.3% women and 2.3% men), 2.3% had 6 influences (1.7% women and 0.6% men), 1.2% had up to 7 influences (0.6% women and 0.6% men) while 0.3% had 8 influences to save money (0% women and 0.3% men).
Expectations for the Future, Professional Education and Income
Economic and financial literacy can be linked easily to these three aspects, when one considers the implicit variable "welfare" [7] , and they are all based on long term planning, for which one must also consider opportunity costs. When the respondents were asked to mention their three main goals in life in order of priority, their answers allow us to see whether their vision is long term or short term. Even between prioritizing themselves or their financial dependents there is a difference, which although small, proved to be statistically significant for the gender analysis of the data. The majority of the respondents (34.5%) have "their own house" as a priority (19.5% women and 15% men), 23.6% prioritize "finishing their professional studies" (12.7% women and 10.9% men) followed by 22.4% whose priority is to "start a business" (12.7% women and 9.7% men) and then 20.9% who prioritize "that my children finish their studies".
In this last group, 15.3% are women and only 5.6% are men, and the statistical significance, at a level of confidence of 95% is 0.000. This finding can be related to the data found for questions regarding expectations about professional education, where the gender differences were also significant: of the 61.6% of the sample who considered that "professional education helps to get a better job", 60.45% are women.
Positive expectations regarding future welfare that women have regarding education and especially professional education [7] are higher than those held by men: for this sample it was found that 8.1% of women consider that "it helps them work fewer hours", compared to 3.8% of men who consider the same thing; 11.3% of women consider "it helps them know more things", compared to Theoretical Economics Letters 11% of men; 8.4% of women consider "it helps them live a less stressful life" compared to 6.1% of men who think the same way. Nevertheless, this concepts should not generate delusions, especially when talking about the opportunity to better oneself even without having a professional education: 14% of the respondents consider that "professional education helps manage money better", and in that group 73% are women.
It is not necessary to go to college to learn how to manage money. There are various institutions that offer free courses on that subject, there are face to face options and even online ones, but one should analyze not only the accessibility to travel in order to receive them, or the infrastructure and technological equipment necessary to take them online, but also the willingness that each individual has to do it. In that sense, when asked if they would like to receive free training on various economic and financial topics (they could select from a list the topics they were interested in), 76.5% answered "no", and in that group 56% were women.
Influences on Economic Knowledge
They were asked where they usually get their information on daily economic and financial aspects from, and the distribution is as follows: 30.4% of the respondents stay informed from newspapers (17.4% women and 13% men), 29.6% do so from the radio (17.1% women and 12.5% men), 64.9% do so from the television (38% women and 27% men), 31.3% stay informed on the internet (14.8% women and 16.5% men). It is worth mentioning that this tool was the only one that showed significant gender based differences. 18.8% stay informed from social networks (9.9% women and 9% men), 13% hear about these topics in schools (6.7% women and 6.4% men), 17.1% stay informed at work (8.1% women and 9% men), 22.3% usually hear about these topics within the family (13.9% women and 8.4% men), 16.2% with friends (8.1% women and 8.1% men) and 6.1% stay informed or hear about these topics in other places (3.2% women and 2.9% men).
Income Inequalities
Another of the findings with significant gender related differences was the income. Most of the respondents had an income ranging from 1001 to 1500 pesos per week, and women stand out as the majority in this range (see Table 9 ).
In the levels below this one, it is once again the sample of women who represent the majority in all those groups: in the first two, the variations go up to 3 percentage points but in the third range the difference increases to become almost 3 times larger.
In the ranges above the mode, there is once again a difference of around 3 percentage points, nevertheless in the income range between 2501 and 4000 pesos, the proportions are equal, only to double once again in the two upper income ranges, while in the uppermost range there is no female presence at all. 
Conclusions
Examining the differences in economic culture by gender in a northwestern region of Mexico allows us to assess the role of the people as agents of economic power. The attitudes, habits and social influences that make up each person's context cannot be excluded from an analysis that seeks explanations to comprehend how individuals make decisions for each economic situation and aspect in their life. The notions they have are also an important part of their administrative analysis and processes, as they can be clear and congruent with reality, or erroneous and dysfunctional so as to represent, at a particular moment, personal barriers that can impede personal growth.
To Rawbow and Rodriguez (1993) , the role of the working woman impacts not only herself, by endowing herself with power, but also part of that power can be a factor of generational impact, provided that the influences can be considered positive, be it in the making of correct decisions or in the learning from those that were not correct.
For the case of this analysis, although no significant gender differences were observed in all the aspects that were believed to have such differences, such as bri [7] , and without minimizing those that did have differences, women are an agent of power and influence on others, mostly on their sons, and especially on their daughters.
Women having the adequate image of their own power could be the missing impulse in order to be able to compete in aspects where there is still a confirmed classical gender difference in economic culture: income inequality. But in such a case, other limitations to overcoming this barrier may arise in future more in depth analyses, such as being a single mother (or widow, divorced or separated).
With respect to the present brief comparison, the groups of men and women
